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 COPYWRITERS!
If you’re looking to write sharp,
targeted, persuasive copy fast
which quickly captures attention
and bursts through your prospect’s
Bubble of Preoccupation...

You’ve Got The Right Tool
in Hand Now!in Hand Now!

Use The Professional Copywriter’s
Persuasion Tool Kit before writing
any promotion, then watch as
your results - and profits - soar!

 

“Give me six hours to chop down a tree 
 and I will spend the first four sharpening the axe.” 

 - Abraham Lincoln
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Veil or Curtain Between Worlds

 
Eager To Sell           

BEFORE --------- AFTER
Happier - Healthier

MORE:
Time - Money
Friends - Fun
Piece of Mind

YOU THEM
Unaware of Solution

Stimulus  -----  Response
Cause  -----  Effect 
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Problem

Act One
Up A Tree

Intent 
Help
Improve

Unveil Act Three
Get Them Down

Prince
Rescue

Get Personal
Agitate

Act Two
Throw Rocks

Throw Rock
(Your “Wow!”)

Knowledge

Of Human Behavior

Of Salesmanship

Of Motivations

Process
Headline - Sub Heads
Visual - Auditory

Price - Value

Copy Rhythm 
Cadence Vibe

-Attention
-Interest
-Desire
-Conclusion
-ACTION
-Satisfaction
(list backends)(list backends)

What You Want - When? How?

INTENT

GIVEGIVE

GETGET

    As they travel their path...

“Tell me quick,
 tell me true.
 Or my love 

 the hell with you!”

Dane Maxwell

The Simplified Nature Of All Commerce

-Help Fight Their Enemy

INTERSECTION
Of Your Knowledge

and Their 
Desire/Preoccupation

Quick/Easy/Love/Money
  “Elevator Speech”

 MEDIA  
IS WHERE
YOU MEET
THEM

FOUNDATIONS

 Carpenter        Drill         Hole

CUSTOMER      BUYS      TO GET
                    A THING   RESULT      

$$$

Their World
“Bubble of Preoccupation”

THE BOP  

COPYWRITER’S
“Marketing Bubble”

Market Research
What You Know
Age - Sex - Gender
Location - Passions
Group Associations
Buying History
HangoutsHangouts

What Preoccupations?
Sex - Romance - Love
Self Preservation
Ego - Recognition
Past - Future

Now!

Exchange Of Value
via Transactions Needs/Wants

Features - Physical
Benefits - Emotional

Product/Service

The Essential Guide to
Successful Marketing
Sales & Persuasion

Based on the original POP by GJA

Elmer Wheeler
Watch Your Bark
Not If - But Which
Say It With Flowers
Sell Sizzle - Not Steak
Don’t Write - Telegraph
Robert CialdiniRobert Cialdini
Reciprocity
Commitment - Consistency
Social Proof
Liking
Authority
Scarcity
UnityUnity
Drew Eric Whitman
Survival, enjoyment of life, life extension
Enjoyment of food/beverage
Freedom from fear, pain, and danger
Sexual companionship
Comfortable living conditions
To be superior, winning, keep up with the Jones'sTo be superior, winning, keep up with the Jones's
Care and protection of loved ones
Social approval

Roy Garn
Money
Romance/Sex
Self Preservation
RECOGNITION

Blair Warren
"People will 
do anything
for those who 
encourage their 
dreams, justify 
their failures, their failures, 
allay their fears, 
confirm their 
suspicions, 
and help them 
throw rocks at 
their enemies."

These 
motivators go
in Maslow’s
Pyramid to get
and hold buyer’s
attention until
deal close. deal close. 

What’s on their mind, 
 general preoccupations-
   specific + right now!
    Insert motivations (left)  
      to get and hold attention.
        Get into their head
          until you get what you want.          until you get what you want.

What They Want
 Why They Buy
     To Get...

MOTIVATIONS

Pictogram of
Persuasion

The Professional Copywriters
Persuasion Tool Kit

PHYSIOLOGICAL

SAFETY

LOVE -
BELONGING

SELF

ESTEEM
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Getting Clear On What You Can Sell

CUSTOMER (YOUR WHO)
Who has money, and can be reached

NEEDS/DESIRES/BUYS
This thing you could sell at 4x your cost

Accountant                                Software                     To save time, money, labor   

Local Drycleaner               Automated Texting Service        Increase p/u cash turnover

Woman                                 New Dress                       Make coworkers jealous

NO! Homeless Man on Corner Money Making Course             place to live, food, clothes

Craftsman                                  Tool                        Save time, ease, quality work

Photographer                            $2000 Lens                     Versatility, better photos                

Car Collector                1989 Ferrari F40 $2.3 million         Status, thrill, bucket list

Gardener                        $15 Grow Tomatoes Book            To grow fresh tomatoes

Woodworker                       Furniture Patterns              Side hustle cash projects

Look around at what folks already buy. What YOU buy. Practice seeing the REAL REASON why.
You don’t want the “THING”. You want what it can do for you. Sell the result, not the thing.

SELL THE SIZZLE, NOT THE STEAK!

     Local Bar                              salty snacks                  Folks drink more, more $$$

Your Neighbors                        Lawn Care Services           More family time or fun time

TO GET THIS RESULT
(ease, beauty, status, time, save)

Essential Guide To Successful Marketing

No defined who? No desired result offered? No problem solved?--- No Sale!

THE PROFESSIONAL COPYWRITER’S PERSUASION TOOL KIT

Borrow money interest-free
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What Problems 
can you solve?

What Resources
Do you have available?

(money, time, tools, credit, associations)

Fastest and Easiest to start in areas you 
already know about, are skilled about, 

 or are active in.

When you know WHO has a problem
you can solve, you’re well on your way.
‘How best to’ then becomes the issue.

When problems are urgent or dire 
the faster a solution is welcomed and 
the more they’re willing to pay for it.

Search hard to find every advantage
you can summon. Even the smallest
can give you a big advantage.

Save yourself from wasting money, time, and effort on a business that has little chance of success
by asking and answering a few critical questions up front.

(that people are paying for already)

Your Skills  
What Are You Good At?

Who
Could You Sell Your Skills
Knowledge or Thing To?or at least better than most

Getting Clear On You And Your Business (2)

THE PROFESSIONAL COPYWRITER’S PERSUASION TOOL KIT



THEIR PASSIONS
INTERESTS

WHERE TO
REACH THEM

THEIR PROBLEMS 
What Keeps Them Up At Night?   

YOUR SOLUTIONS
quicker/faster/easier/cheaper

Facebook, IG, TikTok

Newspaper, Magazine

Flyers, Ads, In Person

Clubs, Associations

Groups, Employer

Joint Ventures

Who They Buy From NowWho They Buy From Now

termites, divorce

bankruptcy, job loss

loneliness, foreclosure

eviction, back pain

disease, health, 

embarrassing situation

speaking, injury,speaking, injury,

choices, debt, addiction

attracting mate,

learning

physical product

digital product

digital service, 

physical service

coaching, membership

publication

techniquetechnique

packaged combo

done-for-you

DIY

family, pets

sketching, painting

dating, parties

reading, singing

making money

business, entrepeneur

job, skill, hobbyjob, skill, hobby

photography, pottery

knitting, sewing

boating, hiking

sport, survival

  START with WHO  ONE target CUSTOMER: _____________(very specific, narrow is best)

Gender:      M     F         Age: _________     Location:___________ Marital Status: __________ Kids: __________

Pets ______________   Home:      Owns       Rents    Their Work____________________  Approx.Income: _________
   

faster 
friendlier
cheaper
easier
smaller
lighter
heavierheavier
more convenient
greater status
more safe
environmental
lasts longer
more efficient
packaged withpackaged with
includes more
includes less
packaging
confidential
secure purchase
mailed/shipped
better deliverybetter delivery
exclusivity
membership
belonging
community
common cause/we 
more portable
newnew

/ slower

Essential Guide To Successful MarketingTHE PROFESSIONAL COPYWRITER’S PERSUASION TOOL KIT

WHY YOU IDEAS
proven foundations to build on
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What do you ultimately want? 

Why?

By When?

What would be a good short term win? 

How long will you persist?

How will you know you’re winning?

What are you willing to give up to get it?What are you willing to give up to get it?

What are you willing to give?

How much money can you invest?

Describe what you will not do?

-------------------------------------------------------------------------------------------------------------

-------------------------------------------------------------------------------------------------------------

If you could wave a magic wand to have the perfect business, describe what would that look like...

--------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

-------------------------------------------------------------------------------------------------------------

-------------------------------------------------------------------------------------------------------------

-------------------------------------------------------------------------------------------------------------

$0 is OK, more is better, just be clear upfront$0 is OK, more is better, just be clear upfront$0 is OK, more is better, just be clear upfront

write, use name publicly, invest $, do videos, do audios, blog

any sales, $100/mo, $1000/mo, 100 on list, 500 on list

30 days, 60 days, 90 days, 1 year, 2 years, 5 years or more

numbers adding to: cash, adding to list, publicity, followers

savings, time, TV, sports, hobbies, family time, job

money, time

----------------------------------------------------------------------------

-------------------------------------------------------------------------------------------------------

full time income, side hustle, $$$ amount, build & sell it, ego boost

unemployed, need more cash, interest in serving, belief in product, ego, status, enjoyment

need quick cash, need cash by    /   /   , 5 year plan, before I retire, kids to college

Getting Clear On You And Your Business

THE PROFESSIONAL COPYWRITER’S PERSUASION TOOL KIT

If you could wave a magic wand to have the perfect business, describe what that would look like...
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The Swiss Army Knife Like Tool For Copywriters
Who Want To Speed Up The Writing Process
and Build Persuasive Copy That Cuts Through 

Prospect Preoccupation Like a Hot Knife Through Butter.

What’s Next?
Copywriters...

Here’s how to get the best results from,
and the greatest return on your smart
investment in this material - use it!

The tool kit works by asking you the 
right questions which let you discover
exactly what the other person wants.exactly what the other person wants.

What your prospect wants. Their secret,
hidden, disquised & desperate desires. 

Before you write a single word in your
promotion, ad, email or pitch, take a 
look through your Persuasion Tool Kit.

This will kick-start your brain and get
it thinking about what your prospectit thinking about what your prospect
wants - then, you can give it to them!

 

“You can have anything you want 
in this life, if you will only... 
1. help enough other people 
2. get what they want!”

Zig Ziglar

Join Us at: http://WriteForWealthClub.com for more profitable writing tips, tricks and techniques.

“Give me six hours to chop down a tree 
 and I will spend the first four sharpening the axe.” 

 - Abraham Lincoln


